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Lifetival show - Now T’V

We couldn’t be more proud to have launched Van Eyck Fine Jewelry which in
less than a year has already featured in “Lifetival Show™, one of Hong Kong’s

trendiest TV shows! What an achievement 1o receive the attention of the love

Iy Searlett Wong and the rest of the team. and what a reward for the hard work

of each of us. at Van Eyck Fine Jewelry team,

Her Royal Highness,
Princess Astrid of Belgium
wearing a Van Eyck ring

26 March 2015

We were very honored and proud that Her Royal Highness, Princess Astrid
of Belgium, was wearing “Bird Kind of Papua” ring of Van Eyck Jewelry’s first
collection “Birds of Papua” during the official reception in Dubai as part of
the Belgium Mission in the UA.E.

In Belgium, we all grew up under the great kindness of her father, King Albert
11 and the delicacy of her mother, Queen Paola. Their daughter, HRH Astrid
of Belgium truly has all the qualities of a Princess: the beauty, the charisma,
Sheis

also a woman who puts all her energy to promote Belgium overseas and often

the enthusiasm, the attentive listening and compass

on for the poore

esides economic missions.




Live Radio interview with

Abu Dhabi Classic FM

27 March 2015

Alon Garty, founder of Van Eyck Jewelry, was invited to a live radio interview
with Abu Dhabi Classic FM to talk about diamonds as an alternative invest-

ment and the launch of Van Eyck Jewelry first collection in Dubai.

MostValuable Services Awards
in Hong Kong

22 April 2015

This award acknowledges our fighting spirit in the face of adversity, our con-
stant work to provide the best value to our dear customers, and our great
reputation. Since we established Van Eyck Jewelry, our devotion to customers’
satisfaction has been our biggest concern. Therefore, we have always been
proactive and innovative, in a very competitive environment. Our reputation
is attributed to our understanding of a customer’s desires in order to tailor

the best jewelry with our professional expertise and experience.
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Van Eyck trophy for
The Hong Kong Royal Yacht Club
Jor its new Regatta Series

The Edmond de Rothschild Regatta Series hosted by the Royal Hong Kong
Yacht Club is an outstanding opportunity to present our design and crafts-

ce. Having previously worked with the Club, we are

manship to an ideal audie:
excited to further develop our relationship with its discerning membership.
We are equally excited about the opportunity to introduce our collection to

the representatives and clients of the Edmond de Rothschild Group.

FUNCTIONS




On Water Open Days event with
Van Eyck Jewelry

26-27 April 2014

‘We were thrilled to invite Van Eyck Fine Jewelry customers to discover the
yacht show and also test drive the newest Maserati. Some of our customers

told us that they had never felt as alive as they did on that day! This is why we

pursue this dream of Van Eyck Jewelry, to go beyond experiences, to move our
customers as much as we can and expose them to things they won’t be able

to find in mainstream retail. More than 250 gues!

eturned home fulfilled,

happy and inspired.

SAVE
DATE

ON-WATER
OPE

Once in a lifetime inauguration
launch party at the Residence of
Consul General of Belgium

3 May 2014

When the Consul General of Belgium Mr. Evert Marechal mentioned that
Van Eyck Jewelry is a testament to the “fine quality of Belgium’s diamond

industry”, we couldn’t have been more proud! It is a great compliment and

one more motivation to go beyond creativity. Among our great guests,
have been charmed by the presence of the famous actress and singer Aman-
da Lee; she loved our unique designs and the philosophy of the brand. Her

kind words about Van Eyck Jewelry moved every one of us, and we thank her

for her kind presence.




Champagne with amazing women
at Van Eyck Jewelry Show-room

2 June 2014

We invited into our showroom, two great women, Katarina Lin, blogger and
‘Tara Loader Wilkinson, editor of the magazine Billionaire. They were amazed
by the collection and the philosophy of our brand and seduced by the crea-
tions of the collection *. They will remember the mysterious box holding the
ring but she won't reveal its secret... This box and its ring are like a journey, a

new way of enjoying jewelry.

Introduce Van Eyck Jewelry to
Oya clinics VIP'S

16 June 2014

We had the great honor to introduce Van Eyck Jewelry to Oya clinics VIP
customers. In ancient mythology, Oya is known as the goddess of wind
and the spirit of change. Oya Clinics and Van Eyck Fine Jewelry gathered
around the themes of Beauty & Elegance. The selected guest had the op-
portunity to try a selection of limited edition rings from the inaugural

collection “Birds of Papua”.
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Zoe Chan in the Show-room
of Van Eyck Jewelry

2 July 2014

What a joy to once again meet Zoe Chan! This elegant woman founded the
website “Normal Chic” in 2011 and offers a keen eye on fashion, beauty, arts
and cultural life of the human soul. She loved to meet the man behind the

brand and talk about diamonds and the “Birds of Papua” collection.

Celebrating the Art with
Van Eyck Jewelry

12 September 2014

Celebrating its great Art heritage, Van Eyck Jewelry unveiled its first Col-
lection “Birds of Papua” to its dearest customers, during a private session
in Hong Kong. Guests sipped champagne as they admired some of Van
Eyck Jewelry’s most iconic designs as well as the stunning view of a private
house in Stanley, a marvelous space with 4 floors, a swimming pool and a sea
view! Attendees had the chance to appreciate a unique piano recital by the
Chinese pianist, Ernest So, while discussing style with Carla Snajder from
CARLA Personal Styling, a Hong Kong based company that provides luxury
styling solutions.




More than a Show-room...

September 2014

When Alon Garty, founder of Van Eyck Jewelry, imagined the Show-room of
Van Eyck Jewelry, he wanted something « unique », a place that would not
only be just a show-room but a real experience touching every sense. His best

h would be that each at the Show-room would remain a remarkable

memory in his client’s life. Therefore, everyone from Van Eyck Jewelry team

worked hard focusing on every little detail that makes the visit at the Show-

room a memorable moment, filled with love, passion and care. The showroom

opened in September 2014

Audi China Coast Regatta
Gala Dinner

7 October 2014

Vorspr,

We had the great honor to introduce Van Eyck Jewelry at the Royal Hong
Kong Yacht Club. This institution is one of the oldest sports clubs in Hong
hes back over 160

years of social and competitive sailing and rowing. This private event was a

Kong and is proud of its rich, colorful history, which

fantastic

to appreciate this ing view over the harbor of

Hong Kong while discovering the stunning first Collection “Birds of Papua”.




Island Shangri-La on a lovely
Saturday Afternoon

We had the ity to invite for C to view a
selection of limited edition rings from the inaugural collection “Birds of
Papua”, in partnership with The Reserve. During this lovely afternoon,
guests had the chance to try the rings on and listen to Alon Garty, founder

of Van Eyck Jewelry.

Meetings with bloggers Beneath the
Parisian Sky

17-18 October 2014

We were on our way to Antwerp and we thought it would be a great opportu-
nity to meet some of our French Followers & Fans... Unfortunately, 2 days isn’t
enough to meet everyone and we hope to be back in this City full of charm,
very soon. It was very moving for us to listen to each of them, describing with
their own words what they feel while wearing a ring from Van Eyck Jewelry.
We are very grateful for the bond we created with our Van Eyck Jewelry com-

munity of ring lovers and Fine Jewelry aficionados.




An experience at 393m above sea -
Luzxury Network Gala Event
at Sky 100

29 October 2014

We were horned to show case our jewelry at the Luxury Network Gala Event
at sky100 Hong Kong Observation Deck on the 100th floor of ICC, the tallest
building in Hong Kong. At 393 m above sea level, our guests had the chance

to try and enjoy our rings.

Launch in Opera Gallery Dubai

We are sincerely glad to announce that Van Eyck Jewelry is distributed in
Dubai. Dubai’s most dis;

orning jewelry buyers, socialites and fashion fig-
ures, flocked to Opera Gallery Dubai earlier this month, for the exclusive
launch of Van Eyck Jewelry in the Middle East. Taking place in the gal-
lery’s exquisite ‘black room’, home to numerous Picasso, Miro and Chagall
paintings, we displayed our latest collection. The event was attended by Her
Excellency Dominique Mineur, Ambassador of the Republic of Belgium to
the United Arab Emirates, who made a short speech praising Van Eyck’s
entrance into the region.
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An evening at Kee Privet
Member Club

[¢] ember 2014

Before the busy holiday season, 30 VIP members of the Platinum club of “IP

Global”, luxury property Investment Company, were invited to close 2014 with

club and one of our favorite

in good taste! KEE Club is a private member
places in Hong Kong. It wouldn’t have been the same without the touch of

Mare David, Kee club General Manager, who is so energetic and vibrant. Deli-

cious Italian fine food was served and the guests enjoyed the live performance
of Laura Weinbach, a young singer who came to town for just a few days all

the way from San Francisco.

PLATINUM

PETER L'

We had the pleasure to host 12 distinguish ladies for lunch at the beauti-

ful Crown Wine Cellar privet member club. Among our guests were fashion
designers, volunteers against human trafficking, interior designer, entrepre-

neurs, book author and president of the Hong Kong breast cancer foundation.
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Enlighten Charity Gala -
‘A Night

23

at the Opera”

Donating to charities is more than just an action for Van Eyck Jewelry; it is

a way of being and integrating ourselves in the world, with everyone.
for it was very natural for Van Eyck Jewelry to be associated with this gala
evening, organized by Enlighten, a charity helping people with Epilepsy

mostly in China.

Held in the Diamond ballroom at Ritz Carlton, the Gala took place at the ICC
tower, under the theme of “A night at Opera”. Many local stars, socialites and
wealthy businessmen joined this Gala. Among the 300 VIP who came to the

event, we had to honor to meet Anson Chan - former Chief S

etary in both
the British colonial government of Hong Kong and the Hong Kong Special

Administrative Region government under the Chinese rule.

AN
50

Investing in Diamonds seminar

29 2015
29 20

Alon Garty, founder of Van Eyck Jewelry, is often interviewed on the reasons
why Diamonds lately became such a great investment. This time, Van Eyck
Jewelry has been invited to the seminar organized by IP Global, an Interna-
tional Luxury Property management group. It gathered 30 VIPs from their
Platinum club, who came to listen to the presentation “Alternative invest-

ment: Start investing in Diamonds”.
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PreValentine’s Day afternoon
drinks on a Luxury Yacht

6 February 2015

Van Eyck Jewelry appreciates their dear customers. Therefor we organized

a pre-valentines day party on a luxury yacht! One of the things that make

Hong Kong so unique is sailing out to one of the many islands nearby, es-
pecially when you are sailing on a luxurious Yacht operated by our partner

Riviera Orientale.

Pre Mother’s Day afternoon
HighTea

29 April 2015

Th

tea in Hong Kong. This is where Van Eyck Jewelry invited its dear guests and

a Saloon by Another Fine Day is one of the best addresses for high

their friends over for a delicious moment in this Victorian boudoir.

Besides candies and other sweet and salty dishes, Alon Garty introduced its
farandole of Natural Fancy Color Diamonds. Our dear guests could try the
rings, marvel on the jewelry box and learned more about gemstones via the

expertise of Alon.

VAN EYCK®
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Youth Diabetes Action
Charity Gala -
‘A Night at the Races”

9 May 2015

We all have a c

cctive responsibility in this world. There can be no sustain-

able development without respect of the principles of brotherhood, justice,

equity and solidarity. These values are fundamental to cach person of the Van
Eyck Jewelry team. We are fortunate to work in a world that shines, so it is
our duty to give back a little bit of that light. And no doubt that our marvelous

collection of Natural Fancy Color Diamonds can illuminate people’s lives.

That is why Van Eyck Jewelry committed to the association “Youth Diabetes
Action” that launched the evening “A night at the races” to support these
women and men fighting to advance the medical progress. Located in one of
the most beautiful reception rooms, the Grand Ballroom of the Conrad Hotel,
the evening dress code was to “black & white” and brought together all of the

most influential people in Hong Kong.

Ladies Dining Society

May 20

“Ladies Dining Society” meets once a month in Hong Kong, always at a fin-
est location. This time, they gathered at this exceptional hotel, in a private
room at the Italian restaurant Tosca, a gastronomic paradise. After introduc-
ing Van Eyck Jewelry’s philosophy, founder Alon Garty gave the opportunity
to each lady to choose and wear rings 2 during the lunch. It created such
an interactive & exclusive atmosphere, each of them showing their rings to
eachother. Two-Star Michelin Chef Pino Lavarra came to explain about the
meal, along with the great advices of the beautiful Karin, Wine Master and

Maria, Food Master.

14
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INTERNATIONAL

EVENTS

September Hong Kong Jewellery
& Gem Fair

6-19 mber 20

Jewelry and diamond lovers had the chance to visit us at the International
Hong Kong Diamond and Jewelry fair at the Belgium pavilion in our booth
5B13 between 16-19 of September 2014.




Dubari Jewelry week

Decerr 2014

Jewelry lovers had the chance to visit us at the International Dubai Je

week at the European Avenue in our booth B230 between 3-6 of December
2014.We have

we are very grateful for having such an opportunity.

cen talking to nationalities we have ney

er met up to now and

March Hong Kong Jewellery
& Gem Fair

It s thus quite natural that the world’s premier trading hub for jewelry wel-

comed the 2 main Jewelry fai

: Hong Kong International Diamond, Gem &

Pearl Show and the Hong Kong International Jewelry Show. Van Eyck Jewelry

and its most reliable and steady partner Windiam displayed its first Collection

Birds of Papua, which marveled the guests.
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Belgium Economical Mission to
the United Arab Emirates

Van Eyck Jewelry was very proud to participate in the Trade Mission in UAE

lead by HRH Astrid, Princess of Belgium Repre:

ntative of His Majesty the

King and several Belgium Ministers arose. The Trade Mission was an extraor-

dinary and impressive ¢

rience. More than a suce

it was the large

in UAE with more than 400 Belgium business professionals from all fields

such as oil & gas, logistics, finance, banking who came to network and find

new of ion with local

PRINTED
PRESS RELEASE

17




18

The Reserve

Mar 2014

PUBLICATION
DATE:

PAGL:
EDITOR:
LANGUAGE:
FREQUENCY:

CIRCULATION;

The Reserve

March 2014

P118 - 121

Dominique Afacan

English

Quarterly

30,000 in Hong Kong and China

“-RESERVE

INVITATIONS | INVESTMENT | INSIDERS | INSPIRATION

MISSONI

THERESERVE-ASIA.CO

FASHION HEIRS AND THE FUJLURE

MEDIA VALUE: Double page spread USD 10,200 x 2
Total value: USD 20,400

INVESTMENT INSIDERS INSPIRATION

Where to buy art online, why ©© Supermodel Bonnie Chen, Eight great finds at PMQ, milion-
stock up on Japanese whisky and architect extrzordinaire Jean- doller suits and why Phuket s the
how wine has gone large Michel Gathy and artst SK Lam top new destination for luxury

72
INSPIRATION
Van Eyck

OUT

OF THE

ROX—=—"""

An exclusive glimpse into the world
of Van Eyck — a new jewellery brand
with a difference

WORDS BY DOMINIQUE AFACAN

ith so many luxury jewellery

houses now jostling for space

in Asia, brands and even their

glitzy offerings can start to feel

alittle bland. These days, it takes

2 whole lot of creativity to
break the mould and capture the consumer's attention.
EnterVan Eyck. This new super high-end jewellery
brand has just started to get noticed in Asia - and they

have a very different approach.
‘The brand is named after the Flemish painter Jan van
Eyck, whose work used to be exhibited in the Museum»

“RESERVE 119
118 “RESERVE /




Yacht Style

March 2014
°
PUBLICATION Yachtstyle Asia
TITLE: YACHTstyle
DATE: Jan/Apr/Jul/Oct
EDITOR: Suzy Rayment Managing Editor
LANGUAGE: English
CIRCULATION: 15,000

ASIATS,

(88

SUPERYACHT_CHARTER'-

RACING ROLEX-CHINA®SEA.RAC

BOATSHOW.- SINGAPOREYACHT, SH
WATCHES: BESTz0F: BASELWORLD
CONNOISSEUR“NEWZZEALAND WINE

INSPIRATION
Van Eyck

of Fine Art, close to where the founder, Alon Garty,
used to live in Antwerp, Belgium. Alon would often take
visitors t0 the museun and stop to admire his paintings,
It litdle wonder that it was this particular artst’s work
that kept catching his cye - Jan van Eyck was actually one
of the most important arcists of the 15th century and one
of the fist to paint jewellery and precious stones. Inspired
by his life story and innovative approach 600 years ago,
Garty chose to name his brand Van Eyck. “I found

that in today’s world consumers are looking for quality
craftsmanship, identity and a story to tell. Van Eyck
represented all of these qualities to me””

“The brand symbolises a blend of art and jeweller
explains Alon. “It has a Belgian heritage and legacy and
will grow in value over time”

Alon put togecher a dream team of the worlds best
alent, ensuring that the finished pieces could not fil to
impress.“It wasn't casy to find our designer. I promise you
that! I searched all over the world. I wanted somebody who
would really do things differently” Eventually Alon found
Ivonna Poplanska in London. Ivonna designs and develops
fine jewellery pieces for royalty and the global clite. In 2012
she won the Bricsh Jubilee award and Queen Elizabech Il
chose to wear her piece that Christmas.

years from any jewellery brand in the world, you receive
the same classic box” The Van Eyck team set to work

to change that and have created boxes so intricate and
unusual that customers end up valuing the packaging in
its own right

So what about the contens? Alon explains, “We do not
‘want to just be good because being good is boring, We
want to produce something remarkable and to show we
are different, this is our main asset.”

Van Eyck’s inaugural collection, Birds of Paradise,
consists of just 25 intricate rings modelled on these
exceptional animals unique to Papua New Guinea.

‘Alon explains, “They are special because they represent
for

how the familizr can become extraordinary”

Each piece of jewellery takes over 1,000 hours to
complete and the crafismanship is second to none. The
eatire collection uses natural fancy colour diamonds. For
those who don't know their diamonds, fancy colours are
extremely rare ~ only about 1% of diamonds have enough
colour to be labelled as such. Alon is keen to point out
the company’ ethics when it comes to dizmond sourcing,
£00.“We work closely with the Kimberly Process,a UN
organisation that assures miners have good working

d

‘The creative team also decided ! the
packaging experience. As Alon points out, “When you
buy a diamond ring today, or at any time in the past 50

120 “RESERVE

d that the
terrorist groups.””
On the inside of eachVan Eyck ring is a pink sapphire

Every woman
that wears

a Van Eyck
ring would
identify with
the cause that
the brand
supports

signarure — a secret for the owner’ eyes only The pieces
are alllimited edition and owners receive original
sketches by the designer,along with information about
the bird that inspired the specific piece. “Ifs ke buying

a piece of " says Alon. “You won't catch your friends
wearing the same piece. Itk something that grows in value
and becomes a part of the owner’ heritage. Something
that can be passed on from generation to generation.”

Alon i proud 100 of the brand’ dedication to charitble
causes."With each collection we release, we support 2
canse that shares our philosophy: Every woman that would
wear aVan Eyck ring would identify with the cause that
the brand supports. Each collection, each jewel has a
‘meaning, beyond words, beyond shapes or colours, it has
spiritualicyVan Eyck aims to support an NGO programme
for every collection with a related muse.

Shita Prativi, our first muse, was a city gil active in
several NGO in Jakarta devored to helping children. In
2004, on assignment in a remote area of Central Sulawsi,
she fllin love with the variety of birds she saw every
day: Now, she is running bird-watching tours in the hope
of convincing local residents thatits wildife needs to be
protected. Last year, Shita sarted the Papua Bird Club,
which aims to teach children in isolated arcas to read and
write s well 2 guide them through bird watching. She
‘wants to make a difference, as does Van Eyck — which will
donate 1% of all evenue to the charity. i

‘RESERVE 121
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Buyers of
fancy coloured
dlamonds,
particularly pink
damonds,

on the other

relentlessly
rise.

RED DIAMONDS

driven and fuctuate with the cconomic cyele, and anybody in
vesting in regular dismonds over the last ifteen years will have
scen his portfolio reduce in value slighily

Buyers of fancy coloured diamonds, particularly pink dia.
monds, on the other hand, have seen values relentlessly rise.
Trade sources claim that these have doubled in value every
ive-six years over the last 25 years. These stones are so in

eredibly rare, especially the large stones, that the firm that
produces the bulk of them has been able to raise their prices
every year since mining commenced. 95% of the world's
production comes from one mine in Western Australia. This
95% represents only 0.1% of all the diamonds produced at
the mine.

A famed pink diamond specialst in Sydney, Michael Neu
man, told me: “Other coloured diamonds owe their colour to
atoms of other minerals incorporated into the diamond crystal —
blue comes from boron, yellow from nitrogen. But no-one seems
to know why pink diamonds are pink. The best guess is some
form of molecular distortion, but no-one really knows.”

Worldwide, for every 10,000 carats of diamonds mined, only
one carat will be fancy coloured and less than one carat in a mil-
ion are pink. Prices for high quality natural coloured diamonds
have risen by an average of 10 t0 15% per annum (since the
carly 19705 when formal records started to be kept). The rarer
colours, higher grades and larger sizes have enjoyed the greatest
increase in value.

In 2005, the coloured diamond market was particularly buoy-
ant. “The market for natural coloured diamonds is very strong at
the moment and prices have risen by 25% within the last year,”
said Andrew Coxon, vice president of De Beers in London,
quoted by Steven Herschoff of Pastor-Genéve. In 2011, while
the market for colourless diamonds fell, coloured stones held
their own.

The very best stones, over one carat and with intense co-
lour, sell for fabulous sums. Buyers at Sotheby’s and Christie’s
in London are from the Gulf, India and Russia and diamonds
are changing hands at over USD1m per carat. Earlicr this year
ahuge 59-carat pink diamond changed hands at Sotheby’s at

In the Pink

“I'm just an old-fashioned girl
Diamonds are for me
Have them made in violets
By the man at Tiffany...”

‘TEXT BY NIC BOYDE

artha Kitt, huntress of millionaires, was aware that to
gt violets you needed coloured diamonds, and it is this
that requires the pre-acquired ‘old-fashioned million-
aire’. Any reasonably successful singer could afford the
usual white, or colourless, diamonds. To get pink ot violet oncs
nceded real money.

All that has changed since the ‘50s is that coloured diamonds
are even rarer and even more expensive. Are diamonds therefore
an investment class?

Diamonds are a strange investment - they are both the hard-
est natural substance, yet fragile if struck along a fault lne.
They are graded by colour - with the most colourless being the
most valuable, unless the colour is very strong, in which case

the reverse applics, and values shoot off the scale. They arc
portable, marketable, yet sometimes their true value is in their
provenance, supported by the right picces of paper. They are a
commodity, yet scarce, even rare. They are sold by the pound
and by the microgram. They don't pay cash dividends any more
than gold does.

They go up and down in value, except strongly-coloured dia-
‘monds which seem only to have ever gone up.

While the world's diamond markets are controlled by a small
‘number of firms, the de Beers’ cartel is a thing of the past. New
sources of supply from Canada, Russia, Australia, and non-de
Beers Africa have changed the supply and demand dynamic
once so carcfully controlled. Diamond prices are more market-

OPPOSITE AND
ABOVE:
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a valuation of USD72m. That's USD1.2m per carat. Fifteen
years ago at a Christie’s auction in New York a 3.14 carat
Argyle pink diamond sold for USD15million. The current
price for a flawless 1-carat white diamond is in the order of
USD10k.

New pink stones brought to the market by Rio Tinto's
Asgyle mine are sold by tender, and the USA, Asia and
Europe are the largest markets, with prices reaching US-
D100k per carat, and over a million for the occasional very
large stones. There is no escaping the facts - pent-up de-
mand or new demand it is demand, and it is driving values
ever higher.

The pressure from demand is supplemented by the down
ward pressure on supply: the Argyle mine’s production of pinks
is decreasing, and a decision to move away from alluvial depos
its and focus on underground mining is believed by indusiry
observers to herald a further reduction in supply, especially of
the finer and larger stones. Industry sources expect Rio Tinto to
continue to increase their priccs.

h i

prospeets for the value of
good but money in diamonds should only be a small par of a
balanced portolio: this is essentially a speculative investment
and should only be entered into by those with the appropriate
knowledge and advice. No is the market liquid: unlike shares

seem

in major companies that trade every minute of the day, it may
take time for a trader to get a buyer for  particular stone at the
sight price.

There are other ways to go: invest in Tiffany’s (NYSETIF).
Their shares have doubled in 10 years, and paid solid divi-
dends along the way. There's definitely more money in sclling
diamonds than holding them - coloured stones perhaps apart.
You will ook in vain for coloured diamonds on the Tiffany web
ey have some, but they are strctly not for sale. Rio Tinto
(LSE:RIO) sell their pinks by sealed tender once or twice a year.
Their shares have done well too. From a practical point of view,

you can spread your risk across a lot of shares in diamond-scller
stocks for the cost of a 3-carat pink. Ill stay with the shares: just
don't tell the wife. &,

¥ SPRING 2014
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STYLE Magazine - South China
Morning Post
s / / Sketch of Greater Bird
ar 2014 of Paradise by a
Van Eyck designer
°
- e EIRDS OF A FEATHER
The boundaries between jewellery and art con-
tinue to blur. Hong Kong-based jeweller Van
Eyck, named aftera renowned Flemish painter,
embraces the same ideology with the release of
its inaugural collection, Birds of Paradise.
during its brand launch this month.

London-based creative designer Ivonna
Poplanska, whowon the British Jubilee prizein
2012for a brooch exclusively designed for
Queen Elizabeth I, took inspiration from the
exotic birds from Papua New Guinea. She
created 25 stunning rings for this debut
collection, each of the pieces features rare
diamonds of a wide variety of colours, in
addition to a pink sapphire setinside each ring,
visible only to the wearer.

As part of its truly exclusive experience, the
brand's jewellery is not available at retail
outlets or even international jewellery fairs
Instead, carefully selected clients are invited to

PUBLICATION STYLE Magazine - South China Morning Post Van Eyck’s private showroom in Hong Kong,
TITLE Gems of an idea where they can enjoy the collections and also
spend time with the artisans in a private,
DATI May 2014 intimate setting. On choosing a piece, the
owners are also given the original sketch by
PAGE P.36 Poplanska, and information about the exotic
- bird that inspired her to design the piece.
EDITOR Jacqueline Tsang ueline Tsang
ueline Tsang
LANGUAGE English
FREQUENCY Monthly
CIRCULATION: 107,426 copies per issue
DISTRIBUTION At major newsstands in Hong Kong with
SCMP.
MEDIA VALUF USD 2,800

MAY2014 > STYLE

Keypad Magazine

PUBLICATION Keypad Magazine
TITI Private Passions
DATI May 2014

PAC P92 -94

EDITOR Jimmy Li
LANGUAG Bilingual (Chinese and English

FREQUENCY Bi-Monthly

/3§ # Mr. Roy Chow

-~ RIBE OF THE LEGEND -

CIRCULATION 45,000 copies per issue
DISTRIBUTION Hong Kong, Macau, Taiwan, China

P i A TTIE WORLD OF ART




PRVATE PASSONS

R fRERBFERBEIMEVan Eyck ?

A RREZFHENRR  ARFARZBEEYE - AUBEN— @+ IHCLEAFER)an Van EyckSHER - h2E
BNERT  MONERE RETRENEN  HIENNBEERTURR -

R BRIKRHEAEESE?

A A —@R3IBirds of RHEEH. NERRE MRAMUBLBRANTMEER
RS R E s Z IR T # - TEBERY RNOBREMES -

R: Why your label is named Van Eyck?

A: Ilived right next to the Museum of Fine Art when | was in Antwerp. From there, | got inspired by a renowned Flemish
painter Jan Van Eyck. He was one of the most important artists of the fifteenth century and a pioneer in painting
jewelry and precious stones. Van Eyck represented the marrying of art and jewelry with strong heritage and set the
course of the Renaissance thereafter.

R: What is the story to tell about your jewlery?

A: My inaugural collection - Birds of Paradise - was inspired by the extraordinary colourful Paradisaeidae found in
Papua New Guinea. We handpicked the finest natural fancy colour diamonds to showcase the beauty of these
birds. Part of the revenue goes to NGO that promotes the protection of these amazing birds. B
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HONG KONG, Alon Garty

R: Richard, A: Alon Garty
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PRIVAI E ERBTE—AFOES FORE -
. PASSIONS | P Wihan and how id you beceme a photographer?

»

: After 3 years of military service in Israel, | travelled to Southeast Asia for vacation. | was deeply attracted to
the beautiful scenery in Nepal. Films were very cheap over there and that helped me started photography. One
day | brought along my photos to the scene where met an old wise man who gave me invaluable advice. Since
then, 1 continue to improve and held a number of worldwide exhibitions. | also published an album entitled
HONG KONG.

st i Wong. Pt Mss . At oy Chim

A B RS S AE A > TR B4 A NS B AR o <Private Passions>HUHRHAL » WABAWEER
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Life is not only about “making a living; it is a process of self-realisation through “living a life”. “Private Passions”
reveals and showcases little-known interests and hobbies of successful people. Born in Tel Aviv, Alon Garty travelled My father was a

and lived in different parts of the world following his father who was a diplomat. Alon's passion for photography consumers 100k for top craftsmanship, identity and a story to tell. Unfortunately, what is frustrating is that products
of most of the big brands are very similar to each other and lack originality and creativity. So | want to bring

something new to the fine jewelry world.

R: As a photographer, why did you start a fine jewlery label?

>

plomat and | got the chance to expose to fine jewelries around the world. Nowadays, fine jewelry

began during a journey to Nepal at the age of 21. This photographer was later inspired by a renowned Flemish painter,
Jan Van Eyck, and started his fine jewelry design venture. The brand's inaugural collection, entitled Birds of Paradise,
was dedicated to the Paradisacidae with flamboyant colours found in Papua New Guinea.
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IN today's world, more players in
the jewellery industry relocated their
market 1o Asia especially the Grealer
China, which is an increasingly
growing, volatile and complex market.
The growing affluents are seeking
alternatives for investment such as
real estate, stocks, fine arts and high-
end jewellery for sure. This is why Alon
Garty, founder of Hong Kong-based
jewellery brand Van Eyck Fine Jewelry,
marked the brand’s global launch in
mid-May, bringing out limited designs
of fancy-coloured diamond jewellery
and targeting discerning investors and
collectors

Named after a Flemish painter,
an artist in the 15" century, who
portrayed the reflection of light caught
by jewellery, the brand has a story
behind dating back to Garty's time in
Antwerp. He recalled: “My apartment
was behind a fine art museum.
Everytime | had guests, | would take
them to visit the museum. | remember
there was a painter called Jan Van
Eyck whose personal
motto impressed

HEHR

A
\

approach to ol paintings.
Itwas called ‘Als Ik Kan'
meaning ‘as | can'”

“Being inspired by
his innovative and artistic
works, techniques and life
story, | want to create a brand
with a Belgium heritage and a
combination of arts and jewellery. We
also use the quote ‘as | can’ as brand
slogan s tribute to him and to remind
us 10 offer the best to our customers,”
he added,

Each piece of Van Eyck's
jewellery is designed and made by
Ivonna Poplanska, a London-based
multi award-winning lusury jewellery
designer. “Our target clients are not
seeing Van EycK's jewellery as ther frst
engagement fing. They are looking for
an emotional journey and a sense of
legacy for valuing a high-end piece. For
Birds of Paradise, we will sell maximum
250 7ings” Garty explained.

As a diamond wholesaler since
2005, Garty once lived and worked in
Antwerp, Belgium where, according
to him, not only has a long and
distinguished history of diamond
business but also an artistic
tradition that goes back to

the Middle Ages. In 2008, he
founded a diamond sourcing
and trading company
Windiam Asia based in Hong
Kong after he gained working

RFLEBRD RING

experiences in marketing polished
diamonds across Europe.

In an interview with Hong Kong
Jewellery in his newly set up showroom
in Central, Hong Kong, Garty introduced
Van Eyck's inaugural collection, Birds of
Paradise, which contains 25 pieces of
fancy-coloured dizmond rings. ‘It was
very natural from diamond trading to
launch a jewellery brand. | have been
in the jewellery business for nine years.
What | have seen in diamond trading is
becoming much unified and the prices
are transparent on the Internet,” he
said,

“If you see all the major auction
houses such as Christie’s and
Sotheby’s, the price records always
belong 1o the fancy-coloured diamonds.
1 also met more group buyers and
banks who are investing in rare and
unique pieces.” he explained,

“Since Ihe past three and a half
years, | have been studying diferent
luxury goods consumption trends in
general. Today's some people are
looking for something exclusive with top
craftsmanship with an identity and a

Hong Kong Jewellery - June 2014
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story behind,” he continued.

“Asia stil has huge growth. People
here are very alert to the economic
crisis and diversifying their investment.
Thus | believe the prices of pink,
orange, yellow and blue diamonds will
grow 10 to 15 percent in the nex! five
years,” he said,

Priced from US$30,000 to
US$400,000, each piece of Van Eyck
fine jewellery uses fancy coloured
diamonds above four carats directly
purchased from the mines in Angola
*We are not going to exhibit in
international trade fairs. Out ewellery is
sold by invitation only at luxury places,”
he added.

Through partnership with
international NGOS, Van Eyck Jewelry
promises to give one percent of the net
margin to the Papua Bird Club. “The
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philosophy behind the partnership
is based on the simple concept of
giving back. As we are inspired by the
Birds of Paradise, we wanted to thank
the creation and inspiration,” he
explained.” W
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coloured diamonds, the first callection
of Van Eyck Jewellery is an amazing
array of 25 diamond rings, limited to
10 pieces each. From vivid yellow and
dazzling blue to bright orange and
feminine pink, the wide selection of
vivacious colours demonstrates  the
eccentric yet extravagant identity of
the diamond ring collection. "We
want to give every piece more identity.
Each of the jewellery has & name of the
bird that inspired [the design. And
all our jewellery comes with a GIA
certificate. We will not participatein any
exhibition, we will not have a model in
our campaign; instead, we will support
different causes." For the brand's first
collection, Garty callaborated with
Papua Bird Club, a non-government
arpaisaion (NGO)  engoging on
promoting conservation

ction of the Papua New Guinea's
birds and the rural communities in the
island. Paying homage to Papua Bird
Club's determination and integity in
the protection of the island's local and
natural heritage, Vn Eyck unveils a
feathery collection dedicated to Papua's

of Van Eyck Jewellery,

VAN EYCK TELLS LA FEMME THE FOUNDING STORY OF THE NEWEST
FINE JEWELLER TO GRACE HONG KONG AND THE BIRDS OF PARADISE-
INSPIRED FANCY COLOURED DIAMOND RING COLLECTION.

yollow and white diamonds,

the Paradise Riflebird Ring e white s the

160

Y

oming from a diamond family,
Alon Garty, an expat from
Belgium, has been working in

the jewellery industry specialising in rare
, since 2005. Before moving

to Hong Kong to found diamond trading
company Windiam Asia 6 years ago,
Garty lived in an apartment near the
Royal Museum of Fine Arts, Brussels,
which is where he drew the inspiration
for his jewellery business. "When I was
living in Belgium before moving to Hong
Kong, my apartment was located behind
the Royal Museum of Fine Arts. Thereis a
that I rememberthe most; and his

‘name s Janvan Eyck. Heis an exceptional
artist and a forwars ; always
developing new techniques o showcase
his controversial ideas. He was actually

avmaxy

the fst o who puistedjowelery and
precious stones. He had
Tife: Al Ik Kan, meaning "As Best [ Cun"
in Flemish. He used to sign this on his
peinting to show this is the best I could
dol. Being inspired by his innovativeness
six hundred years ago, we decided to call
the brand Van Eyck. We want to create a
brand that has a Belgian heritage; a brand.
thatisablend of jewellery and art; abrand
would move on from generation to
‘generation; and a brand that would bring
something new to the fine jewellery
world"

"Good is average and average is
boring," Garty, the founder of Van Eyck
Jewellery, told La Femme, To establish an
‘outstanding business as he manifested,
Garty has brought together a team of

talents to design, craft and promote his
jewels. "Behind Van Eyck Jewellery is a
‘team of amazing people, and it is them
that I am most proud of. I believe our
designers, creative thinkers and devoted
crafisman are the key to our future
success,” he said. Garty teamed up with
London-based jewellery designer Ivonna
Poplanske to lnunch the brand's first
collection. Over Poplanskes ten-year
career, the fine jewellery designer has
designed and developed haute joailerie
pieces for prestigious _individuals
including Queen Elizabeth II, who wore
a brooch, named "The Eternal Dove,
designed by Poplanska, at the celebrati

s one of the most romantic

Greater Bird of Paradise Ring uses its

P Paradise collection.

Garty presented a number of impressive
fancy coloured diamondsto Poplanske.
"To work with these stones is
absolutely gorgeous. Alon is a genius
in terms of picking the most amazing
fancy coloured diamonds I've ever
seen,” Poplanska commended Garty's
know-how in diamonds and shared her
affinity with Van Eyck Jewellery. "Van
Eyck understands not only the emotion
with which a client values a true high-
end piece, but also the sense of legacy.
Each piece is the product of more than
1000 hours of design, development, gem
selection and finishing, This jewellery

of Her Majesty's Diamond Ju.bi]ee in

course. Itwilljust as much become a part

ngs to mimics the
vibrancy and energy of this marvellous
creature. "My vision in two years, when
we have a new collection, is to support
anotherNGO inFiji. Ithinkitadds more

d.epth and humanity to the brand,” said

"We want to bring the 'Wow' effect
and & different customer experience,”
explained Garty, presenting a black
jewellery box to be opened with a key.
Tor more than 2 box to house fine
jewellery, the Van Eyck black jar, which
is also a surprising music box, provides
a joyful experience which brings the
wearer's childhood memory back. As
Garty noted that his initiative was to
bring something new to the world of fine
jewellery. The unique experience Van
Eyck Jewellery provides, from opening
the magical jewellery jr to discovering
h jece, is certainly

2012,
jowelery designer o join his startup,

Set with myriad sparkling fancy

innovative and fascinating. &

e
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greens and
the collection

3
onit 0 make it more.

M: Was the theme something you immediately
came up with?

ALON GARTY: Ivana came up with the
1

ersonal, more enjoyable, more unique. We will
..mm.bn s jowellery f

M: What's the process of collecting these
stones?

fimgich supporta o

acharity in Papua New.

we AGIts verylong proessand you need 0 have
We found th Africa, and Oungn Ve
at th mines, e d very rare

inspicstion o hink Bixds y ges in Pepu. tesching the e you v, o ey colousd
of Paradise, our Kids about bi Gamonds i ey e oming more and
oo b o o s very v, b s danger of g et wC e morein demand. People have been buying witc
very rae. They grow only in Papua New Guinea  goingto help by mgeofour i ¥ i
 there are only 35 species of them. e e e b wbeago e it
and they play with their feathers. For us it was an ‘name is Shita Prativi. She left her life in Jakarta
inspirstion notonly because moved to Pap the Papus Bird  1P: -colour "
bemm/, but Club. She’s ything like that, but They’re very rare.
How  she'sareal walucs
m= fmmlm ‘becomes extraordinary. and life philosophies as us. I believe that with ‘AG: Also, if you look at all the big auction houses,
cach collction that we relase, we will support  their biggestsales are fancy-coloured diamonds,
M: You menti ing to bri ing  a diffrent NGO, i feclthat by
i isi buying tis jewellery they ppor i
brand that new to for ther pcce
the table? ofjoweliery. 0Bt morin o Hong K Lo

AG: Iean give you an example. Our branding
company is bascd in Paris,and they're helping us
to create a different customer experience. Customer
experience is @ big word. If you're buying a
diamond ring from any brand in the world, today
or any day in the last 60 years or so, you always
et e same clasp with the box orenine. Sowe
want to revoluti welle
wewant 1 it sensen. Fincing th Fight peopl

M: What kind of people do you see buying Van
Eyck?

live in Belgium, in Antwe my apatmer
was right behir e Mosoomof e s s
eautful biing. Everytme | bad gucsts coming,
Tosd t ake et Thers was o e

AG: I believe that

necessarily people for whom this is their first

diamond ring. We're looking for people who

e ookin for something that e frendsand
colleagues don't have. We want to take the fecling

o been here,done s e pocpl bocaes oy

 looked
everywhere. Only in Switzerland did we manage.

king with the technology that
can it this interactive mechanism.

IP: Itis every gitl's dream 0 get a music box and.
aring.

AG: It comes with an extra key and a USB so you

and they e cxposed {0 50
many things. We want 10 give them the wow effect.

M: Do you think the concept of an exclusive

[y:k.
For hone who o now, e wi e ot ot
important painters of the 15th century. He actually
changed how people painted in Europe for the next
hundred years. H
jewellery and precious stones. He did it with such
deail and light you almost want to touch it. He
had this one big motto in life als ik kan. It means
in Flemish: as | can. He used to sign allhis frames

AG: It's more intimate, more private, in the sense
of you need to know someone. f you are very
wealthy, you can just go down and buy jewellery.

can actually charge it on the computer. People.
today are looking People are
Looking f

from on of e bi bunds bt in rer o gt (0 us
[who i

for identity, people are looking for a story to tel
Each of our rings will have the name of the bird
that was the inspiration for it, 5o every ring has its
own certificate. On the inside of the certificate you
il iod the argial drvingsfrom Fana wih the
name of your bird and the story behind

M: Whatis it that distinguishes Van Eycl’s
designs?

IP: The forms are very complex, very intricate. Like
Lmenoned e we ot i mm.mn

to us]. That
w; entmass s maret, Ou s oleton i %

s, and we will make 2
So'esentally,our st colletion nly onsits of
50 rings.

M:Do

with it satg,Tis o he best I can do. Being,

ly e sy, by i v
ach 10 his oo, we Gecied to
orand Van Exclc

M: Five years from now, where do you see the.
brand being?

IP: Everywhere.

AG: Everywhere, and we'll lrcady have three

collections or so. Sill doing it very privately, very.

limited, and I think that the access wil still b

only at our events that we will organise around
‘world, i hanghai, Dubai,

collection?

Moscow, London, New York... and then our
showroom in Hong Kong.

IP: Each piece m,m; a very special place in my
heart, but the King very, very
special pieceto .1t isaherand i will alwiys

M: What i i brand?

AG:

far
mmplnx angles. When you look a the nngx ﬁum

bright red ek st oo iy e b B wp

IP: Exactly. To bring joy, to give them something.
special

each side, you' ful
curves. There won'

hi dion. It’s only one of

AG: Basically, we're not inventing the world

5. Exching s spied by  magnificot i and
has astory behind it

pecial ¢
generations.

“We're not inventing the world. It’s not rocket science.
We're taking a familiar experience and adding on it to make
it more personal, more enjoyable, more unique.”

—Alon Garty
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s MANIFESTO
reens and pi M
f-paradi ing on it stones?
personal, mor enjoyable, morc unique. We will
M it at a jewellery fair, we wil AG: Its very long process and you need to have:
came up with? d I

ALON GARTY: Ivana came up with the

We found
a chnnly in P..m New Guinea thatis educating

th Africa, and Congo. We
the mines, 50 we have fist-hand access 10 very rare

and

inspiration of| Ithink Birds in Papua, teaching the diamonds. As you know, natural fancy-colourcd

of Paradise, our he i birds i y rare and are becoming more

concept because birds-of-paradisc arc very unique,  because they're in We're People white
¥

very rare. They grow only in Papua New Guinca
and there are only 35 species of them, They dance
and they play with their feathers. For us it was an

going
revenue and we will have a brand ambassador. Her
‘name is Shita Prativi. She left her life in Jakarta

different.
1P:For very faney-coloured dismond, e are
10000

. They're very rare.

because of and moved to Pap the Papua Bird
Club. She’s ke that, but
which is ed i H she’s a real person values

M: You

as us. [ believe that with
ach calloion that we relcase, we willsupport

unique to the market, so what is it about your

Mm.n,y

AG: Also, if you look at al the big auction houses,
their biggest sales arc fancy-coloured diamonds

buying. mn,h y sppor
ir piece

brand
the table?

AG: I can give you an example. Our branding
‘company is based in Paris, and they e helping us

o create a different customer experience. Customer

‘expericnce is a big word. If you're buying 2

of jewellery.

M: What kind of people do you see buying Van
Eyek?

M ing behind the brand name.

Before moving to Hong Kong, [used to
v n Betgm, i A and oy posment
was right behind the Museum of Fine Ats;it’s a
et uiing. Everytie T ad gesscomin,
s ok ther e, There s o punic

AG:T

i ths is their irst
diamond fng. We' e looking for people who

was Jan van Eyck
For none who don s now, b wason o o ok
importan aniers of the 15 cenury. e atully

g , today
orany day in the last 60 years or so, you always
et the ith the box opening. So we

want 10 revolutionise how we approach jewellery;

colleagues don’t have. We want (o take me[eelmg

changed
lmndleﬂyurs Hewumeomofm:ﬁrslu)pnm

of been there,

E

ission. We looked  everybody ' ed t et and ligh itHe
everywhere. Only in Switzerland did we manage  many things. .
0 thepople weeking with e weshacogy sk in Flemish s Tcan. e \lsedw sign all ms frames
‘can fitthi interactive mecl M: Do you think

IP: I every gil’s dream o get a music box and
aring.

AG: It comes with an extra key and a USB so you
canacualychage it n he compute. Feople

AG: Its more intimatc, morc privat, in the scnse
of you need to know someone. If you are very
‘wealthy, you can just go down and buy jewellery
from one of the big brands but i order to ge 10 us

l.odny

you

for ideniy, peoglear kooking for  siory el

tous)
We et e maret. Ou it oo 35
10c:

that was the i mwluuwn ot 20 cvey o bt

‘own certificate. On the inside of the cetificate you

Soes mn-uy our first collection only consists of
250 rin

pi e ory, by e nnovive
lppmwh ‘and his motto, we decided to call the
brand Van Eyck.

M: Five years from now, where do you see the
‘brand being?

IP: Everywhere.

AG: Everywhere, and we’ll alrcady have three
collections or so. Still doing it very privately, very

that the access will still be
only at our events that we wil organise around
1 i hanghai, Dubai

il i e original dravingsfrom Ivana wilh the
ird and

name of your bi

M: What s it that distinguishes Van Eyek’s
designs?

IP: The forms are very complex, very intricate. Like,

T mentioned carler, we had to scarch for crafis

M:
collection?

P Elchplccchnldsnvuryrpaclﬂphsemmy

Moscow, London, New York.... and then our
showroom in Hong Kong.

heart, but the King
peslece 1o me. 1is ahe, and it will .‘lwlys

M

AG:

Hoas  fffy

lex angl s from

o Qufs up

IP: Exactly. To bring joy, to give them something.

eachside, you'

curves. There won't be-

AG: Basically, we're not inventing the world.

Each ring is inspired by a- mngmﬁm.ﬁ bird and
frs story behind it

gencrations.

“We're not inventing the world. It’s not rocket science.
We're taking a familiar experience and adding on it to make
it more personal, more enjoyable, more unique.”

—Alon Garty
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PUBLICATION

DATE:

MEDIA PROFILE:

Tatler
October 2014

'S OF PARADISE

Now jewellery brand Van [,
named after the Flemish Renaissance
painter, eschews traditional storefronts

or a private, by invitation-only approach
at its new Hong Kong showroom.
Coloured diamonds are the focus
debut collection Birds of Paradise, which
supports an organisation protecting rare

Franco-Chinese fweller Qeclin brosght ies
particular brand of plafil contemporary glamou to Pris

Established in 1977, Tatler is Hong Kong’s

high-society and luxury life style magazine. More
than any other title, the Tatler name - a legend in

publishing- commands respect, and is

with promi and i
House A, 56 Plantation, The Peak
Ms. Emilie Yabut

English

Monthly

Hong Kong 34,000

LOCATION

REPORTER:

LANGUAGE:

CIRCULATION;

‘with is inaygural high jowelery exhibizion at the Palais
Royal Gallery. The show also. NA o the launch of it latest
high wellery collection, u. Named affer the ancient
foggo Cinves in Dunhuiang, ul fong China’ Silk Rood, he

‘e f hree necklaces i weought i e gold, i

and emeralds, symbolising the eternal relationship between
heaven, carth and man. Also an displary were Qeelin’ past

high fewellery picces, including sclections from the limited
ediion peart and diamond Dragon Ball collction
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JIAPROFILE:  Bizjet advisor is been published in privet
jets around China.
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Financial Times Magazine
Nov 2014
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PUBLICATION Financial Times Magazine - Haute Horology

& Jewellery for Men & Woman - Hong

Ko beautiful and i
e a beautiful and rare species
DATE: November 2014 !
AUTHOR: Tara Loader Wilkinson ust north of Australia lies New Guinea, an island that is home. to setting up his own Jewellery brand
N " toaround a tenth of the world’s terrestrial biodiversity and 725 renowned jeweller, lvonna Poplanska, who designed the diamond
PAGE: P57 species of bird, On this ush archipelago live some of the most  Jubilee brooch for Queen Elizabeth Il Poplanksa designed 25
— __ beautiful the planet, PapuaRi-  intricate rings for the Birds of Papua collection, of which there will
LANGEAG English flebird, Pri hani the Papua.  be only 10 each, priced between $30,000 and $300,000. Garty is
FREQUENGY; Monthly red 1 Ffine jewellery at  a keen conservationst and gives one per cent of revenues to the
Ven Eyck. a luxury jeweller specialising n fancy coloured dizmonds  Papua Bird Club, a New Guinea-based conservation non-profit
which launched in Hong Kong this year. that supports rural communities in Papua. He also works closely
Thirty-four year-old Alon Garty is the founder of the brand. with the Kimberley Process, a UN organisation that assured miners
+ starting work for an p-based " & conditions and that wages are not being used to
2006, he moved to Hong Kong to grow an Asia presence. Thisled  finance terrorism. e
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Magnificent

Jan 2015

PUBLICATION Magnificent
DATE: January 2015
HEADLINE; Van Eyck shines in stunning

Middle East launch

NATUF Print magazine

CIRCULATION: 10,000

fashion figures flocked to Opera Gallery Dubai, for the

exclusive launch of Van Eyck Jowelry in the Middie

g place in the gallery's exquisite ‘black
n

palntings: the Belgian jeweler displayed their latest
collection, inspired by remarkable birds native to
Papua.

The collection, which consists of 25 Intricately
designed rings, impressed guests with Its high levels
of craftsmanship and dozzling stone: eces
limited edition and the stones sourced ethically via the
w5, guests also enjoyed hearing of the
& provenance. A select number of pieces
from the collection are avail Van Eyck's local
partner, Infinity Dismonds
Dubal.

Alon Gany, Van Eyck's
CEO & Founder, said:
“We'r excited to enter into
the region and belleve our
‘Birds of Papua’ collection
will really resonate with
buyers here in the Middle
East. “The collection

om apart
through their choice of
design. We know Middle
Eastern clients look out for
this style of design ond are
extremely o
craftsmanship and having
o story behind the jewelry
they wear. Wa're confident
this collection meets these
needs and look forward to
seeing our clients enjoy
their jewelry soon.”

The event was attended by
Her Excellency Dominique
Mineur, Ambassador of the
Republic of Belgium to the
United Arab Emirates, who
a short speech
praising Van Eyck's
ragion.
“Her Excellency’s
presence and speech at
the event was fantastic

collection,” said Garty.
“Together we are hoping
10 promote Belgium's
rolationship with the
Middle East, showcasing
all our country has to
offer in this market
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THE REGION'S BIGGEST LUXURY TRAVEL MAGAZINE. OB

PUBLICATION World Traveller
DATE: January 2015
HEADLINE My City: Hong Kong
NATURE: Print magazine
CIRCULATION 22,980
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ADLIN Flights of fantasy
NATUR Print magazine
R( N 5,000

140 \

JEMELLERY

Flights of Fantasy

As fine jewellery brand Va
ast debut, AIR sits d
rty to talk art and inspirati

Eyck makes its Middle
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PULP FICTION

Is crime writer James
Eliroy’s bark worse than
his bite?

HIPRE CHIC
From Syria to Soho,
Thea Porter and the
birth of bobo chic

Dany Bahar is turning
supercars into super
original cars
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PUBLICATION Destinations of the world news
DATE: January 2015
HEADLINE: The finer details
NATURE: Print magazine

CIRCULATION: 22,000
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HEADLINE: How to buy diamonds
NATURE: Print magazine
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GOOD VALUE
Fous Lo basg-

How to buy
diamonds

Planning on popping the
question this Valentine's

Day? | lere’s how to be savvy
when shopping for a sparkler

Alon Garty, founder of Van Eyck fine jewellery,
reveals his expert tips for buying diamonds

» Learn about the four Cs’. These are earat, clarity, cut and colour and should always be applied
to a diamond purchase.
+ Make sure you ask for a certificate of authentification. We d buying stones with GIA
or HRD certificatcs, as they arc the strictest grading laboratorics in the market.
+ Make sure the laser inscription matches the certificate number.
+ Always buy from a trusted wholesaler if you arc buying the stones loose, rather than from a retailer.
+ If you are buying stones loose, make sure you check out the current prices on the Rapaport Report
W ensure you are gelling a good deal. This is the industry standard for the pricing of diamonds,
and is updated weekly.
)

v w v w v v w
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GOOD VALUE ’ v v
TS . The affordable alternatives = _
It a diamond is a tad out of your budget, worry .
p not. There are plenty of alternatives that look o
K Jjust as good as the real thing v N
N
’ v v
’ vw
-
’ reoniacan b meie i 3 ety of ciers "'
, oo when
v N
How to carc for e v e
your diamonds . el e ) e Ot B o v
g V-
& s e o e nerforbage el
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The National — Luxury

Mar 2015

PUBLICATION:
DATE:
HEADLINE:
NATURE:
CIRCULATION:

The National - Luxury
March 2015
Softly does it

Print magazine
65,000

THESTYLELIST

SOFTLY DOES IT

he summer collections offe a fresh take on suede.
|| While past years have seen darker coloars peired
| J with fringing, this season's catwalks featured bustary
s0ft suedes, sam trimaing, in light pastel shades.
‘Combine with delicate, barely-there accessories for
an ulten-feminine look.
Seo Forstockist detul, see page 44
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Al Ittihad - Fakhama
March 2015

Softly does it

Print magazine
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VAN EYCK

ALS K KAN

wsaneyckjovelycom

0

)

VAN EYCK

A name that symbolizes a blend of art and jewelry,
a name that has a Belgian heritage and legacy.

www.vaneyckjewelry.com

41
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NEWSLETTERS

VAN EYCK
#02 NEWSLETTER DUBAI LAUNCH
When the d

meets magic

—

1™ DEC. 2014

OPERA GALLERY DUBAI (DIFC)
RSVP at info@vaneyck-ewelry.com

After the launch in HK 5 months ago, Van Eyck is delighted
o announce the official launch of the brand in Dubai the 14
of December at the Opera Gallery of Dubai.

OPEPO®O®
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VAN EYCK

#03 NEWSLETTER

VAN EYCK
#04 NEWSLETTER CHINESE NEW YEAR
We wish you
a Merry Christmas and

1 Havoy 1

flappy new Year

Finding @ great and uniqu
n this busy giftgiving
jewelry and music box

In Chinese astrology Goats are described as loving-peace
your loved one to make these times even more

and "kind" and "popular”. With the addition of the
element, the Goat characteristic is thought to love peace
and to be helpful and frusfing.

Discover all our special seasonal gifs by visiting We wanted fo wish you this New Year with this beautiful
our showroom or conlacting us ot painting "Sheep and Goats Resfing on a Riverbank” by

Henri De Beul, a famous Belgium artist.

&

s
VAN EYCK
#05 NEWSLETTER

UNITED ARAB EMIRATES

VAN EYCK
#06 NEWSLETTER :

PRINCESS ASTRID OF BELGIUM

Sy
AN

()
(4
oy

wat

King Bird of Papua
Van Eyck jewelry is very proud to be part of the

We are very honored and proud that Her Royal Highness,
Princess Astrid of Belgium, was wearing one of Van Eyck
Belgium Economic Mission beside Princess Astrid of Jewelry rings during the official recepfion in Dubai as a
Belgium, Representative of his Majesty the King. part of the Belgium mission in the U.A.E in March 2015!




N

VAN EYCK
#07 NEWSLETTER

The Most Valuable

Services Awards

This award is @ great achievement for us, giving
us the strength fo pursue our sparkling dreams.
Alon Garty, Founder of Van Eyck

n April 22, the ren
magazines publisher Mediazone Publishing
presentod Van Eyck J with & award recognizing

4 Hong Kong's Mast Voluable Services 2015

vord acknowledges our fighting spirit in the

foce of adversin 10 provide 1

SOCIAL MEDIA
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Facebook @
Van Eyck Fine Jewelry
°
YourFans  PeopleResched  Paopis Engaged
Women ”
m 8% a5%, -
-
Men -_— — ——
m 5% 54%
Total Page Likes as of Today: 42.941
Van Eyck Fine Jewelry
VAN EYCK Jewellery/Watches
O]
Timefine
mu\\ /\sl
T \
/ \
VAN EYCK FINE JEWELRY KPIS OVERVIEW DISTRIBUTION OF FANS
Fans Content Interactions
Total Fans Adenin Posts Total Interaction
42 442 6 1777
Absolute Change fr Moring Average of Page Engagement Rate Likes
1065 1,0528 % 1697
Relative Change in Fan Moving Average of Posts Engagement Rate Comment
+2,57 % 0,7019 % 27
0% 53
0 min 0
rotal fare Fars Overviatt Country Local Fans % of Fans Base Growth % of Growth
i I 1 12 689 9,90% 1038 8,18 %
e 42 442
et I us 992 23,39% 1158 1,67 %
[ hange i Fan
+1 065 l Ak 6 380 15,03% 639 10,02 %
Growth of Total Fans l 29 4759 nas Mz 8,66 %
+48
oy e 2, 201 ™ 4086 9,63% 262 6,41 %
s [ | L 122 3,00% 127 10,77 %
35,5
I HK 483 1,14% 15 3,1 %
FR 440 1,04% 151 34,22 %
i RU 4 1.02% 108 24,88 %
I Other 1973 4.65% -2855 -144,70 %
~




TOP ADMIN POSTS BY ENGAGEMENT RATE

Nov 03, 2014 | 15:10:27 UTC

Do like the Goldie's Bird of Papua,
believe in your abilities and you
will shine when it matters. And
if...

@ Likes 1213
[ Comments 11
i Shares 83

,g’ Eng. Rate 5,0610 %

& View on Facebook

Nov 27, 2014 | 15:05:16 UTC

We wish our dear friends from
#usa and from all over the world, a
happy Thanksgiving, with your

beloved...

' Likes 1301
3 Comments 8
i Shares 71

& Eng. Rate 4,7499 %

o View on Facebook

[rp—
Tocebrate the misice gy ve
e e o T b
G i s

portrait
» Ukes 1130
© Comments )
CF Shares 56
& Eng rate 45259 %

o View on Facehooks

Nov 20,2014 | 15:00:01 UTC. m
Whatabout matching o
Huessosquewi e gt
Yo e Sk v
ol

» s 1187
© Comments z
o Shares @
& EgRae  ad4s %

o View on Facebook

fichmote
e

» ties 107
© Comments 4
Cf shares &
& Egrae 3902 %

& Viewon Facehaok

Dec 08, 2014 | 15:28:16 UTC m
opcicato s st

towards Life
»® Ukes 1187
© Comments 6
CF Shares B
& Eng.Rate 40477 %

o View on Facehook

Instagram

vaneyckjewelry

vaneyckjewelry
Ven Eycx ety L. s ase

952

COMPARATIVE GROWTH )

Growth

ACCOUNT GROWTH )

B Followers
you don't follow back

8 Followings.
who don't follow you back

B Reciprocal

= followers = Followings
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MOST LIKED MEDIA, EVER!

Like received

47

GROWTH HISTORY
] . I I I I I I
Post history
posted my frst media o
January 28th, 2014 ' -

VAN EYCK

Van Eyck Jewslry

Total Followers

Growth of Total Followers

Tweets vs. Retweets vs. Replies by Day (made by Van Eyck Jewelry)

Tweets vs. Retweets vs. Replies Ratio (made by Van Eyck Jewelry)

T T -

] ets s .
B s 000 % '
[ e ox

Followers Overview

Total Followers.

52
-1
e change o Pkoers o

+2

Acg change par day

0,50

Tweets Overview

Total Tweets

4

fug Tweets per day

0,13




48

Social Media’s we re active on

°

192

193

Figure 14 — Van Eyck Fine Jewelry — Année 2014-2015 (Source : Van Eyck Fine Jewelry, 2015
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