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Annex 2  

 

Firms' Profile 

 

Note: Based on firms' annual and financial reports. 

 

BASF 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments 

[% Sales, 2013] 

2002 32,216,000 

 

Chemicals (23%) 

2013 73,973,000 Performance Products 

(21%) 

 

 

 

Functional Materials & 

Solutions (23%) 

Oil & Gas (20%) 

Agricultural Solutions 

(20%) 

Other (6%) 

  

Floridienne 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments 

[% Sales, 2013] 

2002 140,160  

 

Gourmet Food  (58%) 

2013 259,231 

Chemicals (26%)  

 

Life Sciences (16%) 

 

 

 

 

Europe 

56%
NAFTA

20%

Asia 

Pacific

17%

Other

8%

Europe

92%

USA

2%

Other

6%
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The Dow Chemical Company 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments [% 

Sales, 2013] 

2002 26,329,660 

 

Performance Materials 

(24%) 

2013 41,433,953 Performance Plastics (26%) 

 

 

 

Feedstocks & Energy (17%) 

Agricultural Sciences (13%) 

Coatings & Infrastructure 

Solutions (13%) 

Electronic and Functional 

Materials (8%) 

 

 

Sioen Industries 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments 

[% Sales, 2013] 

2002 237,700 

 

Coating (57.4%) 

2013 322,973 Chemicals (12.1%) 

 

 

Apparel (30.5%) 

 

 

 

 

 

 

NAFTA

39%

EMEA

35%

Asia 

Pacifc & 

Latin 

America

26%

Europe

90%

USA

1%

Other

9%
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Solvay 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments 

[% Sales, 2013] 

2002 7,918,000 
 

 

Advanced Formulations 

(24%) 

2013 10,367,000 Advanced Materials (26%) 

 

 

Performance Chemicals 

(31%)  

Functional Polymers 

(18%) 

Corporate & Business 

Services (1%) 

 

Tessenderlo 

Sales [th, EUR] Sales per Geographical Area [2005-

2013] 

Business Segments 

[% Sales, 2013] 

2002 1,934,000  

 

Tessenderlo Kerley (19%) 

2013 1,790,000 Gelatin & Akiolis (29%) 

 

 

Inorganics (20%) 

Plastic Pipe Systems and 

Profiles (23%) 

Others (9%) 

 

 

 

 

 

 

Europe

53%

North & 

Latin 

America
31%

Other

16%

Europe

77%

USA

13%

Other

10%
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Recticel 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments 

[% Sales, 2013] 

2002 1,177,400 

 

Flexible Foams (43%) 

2013 976,763 Bedding (22%) 

 

 

Insulation (16%) 

Automotive (19%) 

 

Agfa-Gevaert 

Sales [th, EUR] Sales per Geographical Area [2002-

2013] 

Business Segments 

[% Sales, 2013] 

2002 4,683,000 

 

 

Graphics (52%) 

2013 2,865,000 HealthCare (40.5%) 

 

 

Specialty Products 

(7.5%) 

 

 

 

EU

89%

Non EU

11%

Europe

49%

NAFTA

24%

Asia, 

Oceania 

& Africa
21%

Other

8%


