Annex No. 8

60000
50231
50000 T
40000
30000 24791
20838
17785
20000 13430 11 14375
- - 10734
856 7027 7043
10000 T 1596 o6 274 s | ] 1568 1061 2869 ’l
. = |] arie pa
A Q X D q o B & & &
I S IR A IIC A
A Q@P ke Qp o & &
& <~ Q

m Samsung BE 11 Samsung BE
Figure 11. Participation of consumers on Facebook in 2014

Note: The numbers consist of the total amount of comments, “likes” and shares
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Figure 12. Participation of consumers on Facebook in 2014

Note: The numbers consist of the total amount of comments, “likes” and shares



