Annex 5

International Activity

Agfa-Gevaert
60.0%
= 50.0% 4'_‘&-&\-\.\-_.7
2 40.0%
Oi 30.0%
M
% 20.0% +—— T
"’10.0%AAA e
00%
200220032004 20052006 20072008 200920102011 20122013
Year
—o—Latina America -#-Europe NAFTA = Asia & Oceania & Africa

Figure 1 Agfa-Gevart - Sales per Geographical Area (%) Source Annual Reports

The Dow Chemical Company
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Figure 2 Dow - Sales per Geographical Area (%) Source Annual Reports
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Figure 3 Recticel - Sales per Geographical Area (%) Source Annual Reports
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Sioen Industries
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Figure 4 Sioen - Sales per Geographical Area (%) Source Annual Reports

Tessenderlo
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Figure 5 Tessenderlo - Sales per Geographical Area (%) Source Annual Reports

BASF
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Figure 6 BASF - Sales per Geographical Area (%) Source Annual Reports




Floridienne
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Figure 7 Floridienne - Sales per Geographical Area (%) Source Annual Reports

Solvay
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Figure 8 Solvay - Sales per Geographical Area (%) Source Annual Reports
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