
Annex 2  

Table 2. Results of customer analysis 

Type Times used Avg. Use 
1 670 27% 
2 642 26% 
3 16 1% 
4 132 5% 
5 298 12% 
6 241 10% 
7 66 3% 
8 129 5% 

 

 

 

 

 


