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1. 

Appendices 
 

1. Appendix 1: Concrete Examples of Price Premiums for Organic Food 
 

 
(Source: Lagos, Scott, Rasmussen, Bugang, Chen and Sindelar, 2010, p.6)1. 

 
(Source: Lagos, Scott, Rasmussen, Bugang, Chen and Sindelar, 2010, p.6)2. 

                                                
1 Euromonitor 2010 
2 Euromonitor 2010 



 

 

2. 

2. Appendix 2: Evolution of the Distribution Channels 
 

 
(Source: Euromonitor International, 2016, p.6) 

3. Appendix 3: Meaning of Colours in China Compared to Other Cultures 

 
(Source: Aslam, 2006, p.19) 



 

 

3. 

4. Appendix 4: Contact Information of Thierry Noesen, Founder and CEO of Belvas 
 

The contact information of Thierry Noesen, founder and CEO of Belvas are: 

- thierry.noesen@belvas.be 

- 0032 475 40 30 50 
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5. Appendix 5: Health Certificate 
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(Source: Thierry Noesen) 
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6. Appendix 6: Certification Process  
 

 
(Source: COFCC, 2014a)  
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7. Appendix 7: Application Process for Organic Product Transaction Certificate  

 
(Source: COFFC, 2014b)  

8. Appendix 8: 10 Steps to Build a Survey in China 
 

According to Professor Zheng, the design process of a good and helpful questionnaire consists 

of 10 essential steps3: 

i. Specification of the information that needs to be collected; 

ii. Specification of the interview method; 

iii. Determination of the content of every question; 

iv. Preparation of the questions (to make sure the respondent is able and willing to answer 

what he thinks); 

v. Elaboration of the structure of the questions; 

vi. Formulation of the questions; 

                                                
3 The steps of the questionnaire design process have been covered during the third class of Marketing 
Research: Method and Applications, on the 9th of May 2016 at the Tsinghua University of Beijing.  

有机产品销售证申请和办理流程图 

Flow Chart of Apply Organic Product Transaction Certificate 
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vii. Ordering of the questions; 

viii. Implementation of the lay-out; 

ix. Reproduction of the questionnaire; 

x. Testing and elimination of the possible issues. 

(Source: Zheng, 2016) 

9. Appendix 9: English Survey  
 

Hi! My name is Roxane de Callataÿ and I am currently studying at the Tsinghua School of 

Economics and Management. For my thesis, I am analysing the trends in the Chinese food 

market and I would love to have your opinion on the following questions. Thank you for your 

time, I wish you the best! 

 

(1) Do you pay attention to brands when purchasing food? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(2) Do you like to try new brands when purchasing food? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(3) Do you like to try new products when purchasing food? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(4) How often do you try new products when purchasing food? 

o Never 

o Almost never  
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o Sometimes 

o Often 

o Very often 

(5) How important are rational reasons (price, size, benefits of the product…) in your choices 

of new products?  

o Extremely important 

o Very important  

o Moderately important 

o Slightly important 

o Not at all important 

(6) How important are emotional reasons (personal values, country-of-origin, brand, feeling...) 

in your choices of new products? 

o Extremely important 

o Very important  

o Moderately important 

o Slightly important 

o Not at all important 

(7) Do you pay attention to the country-of-origin when purchasing food? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(8) Do you pay attention to certification labels when purchasing food? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(9) To which certification labels do you pay attention when purchasing food? (multiple choice) 

o Organic 

o Green 

o No public harm 

o Hazard free 
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o Fair-trade 

o None of the above 

(10) Do you trust certification labels in the food industry? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(11) Do you trust certification labels from Europe in the food industry? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(12) Do you trust certification labels from China in the food industry? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(13) Do you like imported European brands in the food industry? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(14) How often do you buy imported European food? 

o Never 

o Almost never  

o Sometimes 

o Often 

o Very often 

(15) Do you associate European brands (in the food industry) with prestige and social status? 

o Strongly agree 
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o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(16) Would you prefer to buy European brands if the price was the same as Chinese brands 

(for a similar food product)? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(17) Would you pay a price premium for imported European food (50% price premium for 

instance)? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(18) Regarding your choices of products, do you try to buy products that make you feel 

unique (different from the others)?  

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(19) Regarding your choices of products, how important is it for you to buy products that 

you really like?  

o Extremely important 

o Very important  

o Moderately important 

o Slightly important 

o Not at all important 

(20) Regarding your choices of products, is the influence of your family and friends 

important when you purchase food?  
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o Extremely important 

o Very important  

o Moderately important 

o Slightly important 

o Not at all important 

(21) Do the tastes of your family and friends have an important role in your choices when 

you purchase food?  

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(22) Do the beliefs and values of your family and friends have an important role in your 

choices when you purchase food?  
o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(23) Are you familiar with the concept of green food?  

o Yes 

o No 

(24) Are you familiar with the concept of no-public-harm food?  

o Yes 

o No 

(25) Are you familiar with the concept of organic food?  

o Yes  

o No 

(26) Have you ever bought organic food from China?  

o Yes  

o No  

o Maybe 

(27) Have you ever bought organic food from Europe? 

o Yes  
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o No  

o Maybe 

(28) Do you believe in the benefits of organic products for your health?  

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(29) Do you believe that organic food can help to reduce pollution? 
o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(30) Belgium is known in the world for its premium chocolate. Would you be interested in 

organic chocolate from Belgium? (organic chocolate is premium chocolate made with only 

organic ingredients, without pesticides)  

o Yes 

o No 

o Maybe 

(31) Would you buy premium organic chocolate from a small brand in Belgium? (the price 

should not be taken into consideration, only the aspect of choosing a small brand instead of 

a big global brand)  

o Very probable 

o Somewhat probable  

o Neutral  

o Somewhat improbable  

o Not probable 

(32) Would you be wiling to pay a 50% price premium for organic chocolate from Belgium? 

o Very probable 

o Somewhat probable 

o Neutral  

o Somewhat improbable  

o Not probable 
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(33) Do you think you have many health issues? 

o Strongly agree 

o Somewhat agree 

o Neither agree nor disagree 

o Somewhat disagree 

o Strongly disagree 

(34) Are you Chinese? 

o Yes  

o No 

(35) Where do you currently reside in China? 

o Tier-1 city  

o Tier-2 city 

o Tier-3 or Tier-4 city 

o Countryside 

o None of the above 

(36) What is your gender? 

o Female 

o Male 

(37) How old are you? 

o Younger than 18 

o Between 18 and 25 

o Between 26 and 30 

o Between 31 and 40 

o Between 41 and 50 

o Between 51 and 60 

o Older than 60 

(38) Do you have children? 

o Yes  

o No 

(39) What is your current average monthly income?4 

o 0-5000 RMB 

                                                
4 The answers to this question have been suggested by Li Heyi 李和怡, a Chinese CEMS student at the 
Tsinghua School of Economics and Management, to be in line with the average monthly incomes of 
Beijing. 
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o 5001-10000 RMB 

o 10001- 20000 RMB 

o 20001-30000 RMB 

o Above 30000 RMB 

(40) What is your highest level of education?5  

o PhD  

o Master 

o Bachelor 

o College 

o High school 

o Technical secondary school, junior high school or below 

10. Appendix 10: Chinese Survey 
 

问卷调查:  

大家好！我是 Roxane de Callataÿ，现在在清华大学经济管理学院交换学习。这是我的毕
业论文问卷，我正在分析中国食品市场的趋势，希望获知您对以下问题的看法。非常感

谢您抽空填写，祝好！ 
 
请您针对以下陈述，选择相应的认可程度： 
1. 在购买食品时，您会关注品牌：Do you pay attention to brands when purchasing food? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

2. 在购买食品时，您喜欢尝试新品牌：Do you like to try new brands when purchasing 

food? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

                                                
5 The answers to this question have been suggested by Li Heyi 李和怡, a Chinese CEMS student at the 
Tsinghua School of Economics and Management, to be in line with the Chinese education system. 
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o 非常不同意 

3. 在购买食品时，您喜欢尝试新产品：Do you like to try new products when purchasing 

food? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

4. 在购买食品时，您尝试新产品的频率是 How often do you try new products when 

purchasing food? 

o 从不 

o 几乎没有 

o 有时 

o 经常 

o 十分经常 

5. 在选择新产品时，理性因素（如价格、规格、产品的好处……）对您来说有多重要？

How important are rational reasons (price, size, benefits of the product…) in your choices 

of new products?  

o 非常重要 

o 有些重要 

o 无所谓 

o 有些不重要 

o 非常不重要 

6. 在选择新产品时，感性因素（如个人价值观、原产国、品牌、感觉……）对您来说

有多重要？How important are emotional reasons (personal values, country-of-origin, 

brand, feeling...) in your choices of new products? 

o 非常重要 

o 有些重要 

o 无所谓 

o 有些不重要 
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o 非常不重要 

7. 在购买食品时，您关注食品的原产国：Do you pay attention to the country-of-origin 

when purchasing food? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

8. 在购买食品时，您关注食品的认证标志：Do you pay attention to certification labels 

when purchasing food? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

9. 在购买食品时，您关注以下哪些认证标志？（多选题）To which certification labels 

do you pay attention when purchasing food? (multiple choice) 

o 有机食品 
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(Source: Li Heyi 李和怡) 

 

o 绿色食品 

o 无公害 

o 公平贸易 

o 以上都不关注 

10. 您相信食品行业的认证标志：Do you trust certification labels in the food industry? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 
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11. 您相信食品行业来自欧洲的认证标志：Do you trust certification labels from Europe in 

the food industry? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

12. 您相信食品行业来自中国的认证标志：Do you trust certification labels from China in 

the food industry? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

13. 您喜欢食品行业中的欧洲进口品牌：Do you like imported European brands in the food 

industry? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

14. 您购买欧洲进口食品的频率是？How often do you buy imported European food? 

o 从不 

o 几乎没有 

o 有时 

o 经常 

o 十分经常 

15. 您会因欧洲品牌而联想到名贵和社会地位：Do you associate European brands (in the 

food industry) with prestige and social status? 

o 非常同意 
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o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

16. 如果欧洲品牌与中国品牌价格相同（类似的食品），您偏好于欧洲品牌：Would you 

prefer to buy European brands if the price was the same as Chinese brands (for a similar 

food product)? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

17. 您会为欧洲进口食品支付更高的价格（例如 1.5倍的价格）：Would you pay a price 

premium for imported European food (50% price premium for instance)? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

18. Regarding your choices of products, do you try to buy products that make you feel unique 

(different from the others)? 对您而言，成为独一无二的人有多重要？ 

o 极其重要 

o 非常重要  

o 较为重要 

o 有些重要 

o 一点也不重要 

19. Regarding your choices of products, how important is it for you to buy products that you 

really like? 对您而言，购买您本人真正喜欢的食品有多重要？ 

o 极其重要 

o 非常重要  
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o 较为重要 

o 有些重要 

o 一点也不重要 

20. Regarding your choices of products, is the influence of your family and friends important 

when you purchase food? 对于您本人真正喜欢的食品，即使您的朋友和家人不会为了

他们自己购买，您也会出于个人消费而购买： 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

21. Do the tastes of your family and friends have an important role in your choices when you 

purchase food? 在您购买食品时，您的家人和朋友的口味和价格对于您的选择而言有

重要的地位： 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

22. Do the beliefs and values of your family and friends have an important role in your choices 

when you purchase food? 在您购买食品时，您的家人和朋友的口味和价格对于您的选

择而言有重要的地位： 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

23. 您熟悉绿色食品的理念：Are you familiar with the concept of green food?  

o 是 

o 否 
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24. 您熟悉无公害食品的理念：Are you familiar with the concept of no-public-harm food?  

o 是 

o 否 

25. 您熟悉有机食品的理念：Are you familiar with the concept of organic food?  

o 是 

o 否 

26. 您是否购买过中国产的有机食品？Have you ever bought organic food from China?  

o 是 

o 否 

o 可能 

27. 您是否购买过欧洲产的有机食品？Have you ever bought organic food from Europe? 

o 是 

o 否 

o 可能 

28. 您相信有机食品对您的健康有好处：Do you believe in the benefits of organic products 

for your health?  

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

29. Do you believe that organic food can help to reduce pollution? 您相信有机食品具有潜在

的应对环境挑战的能力： 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 
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30. Belgium is known in the world for its premium chocolate. Would you be interested in 

organic chocolate from Belgium? (organic chocolate is premium chocolate made with only 

organic ingredients, without pesticides) 您对来自比利时的有机巧克力感兴趣： 

o 是 

o 否 

o 可能 

31. Would you buy premium organic chocolate from a small brand in Belgium? (the price 

should not be taken into consideration, only the aspect of choosing a small brand instead of 

a big global brand) 您会购买来自比利时一个小品牌的有机巧克力（如果价格与一个

全球品牌的巧克力相似）： 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

32. 您愿意为来自比利时的有机巧克力多支付 50%的价格：Would you be wiling to pay a 

50% price premium for organic chocolate from Belgium? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

33. 您患有许多健康问题：Do you think you have many health issues? 

o 非常同意 

o 有些同意 

o 无所谓 

o 有些不同意 

o 非常不同意 

34. 您是否是中国人？Are you Chinese? 

o 是 
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o 否 

35. 你当前在中国的几线城市？Where do you currently reside in China? 

o 一线城市 

o 二线城市 

o 三线或四线城市 

o 农村 

o 以上都不是 

36. 您的性别？What is your gender? 

o 女 

o 男 

37. 您的年龄？How old are you? 

o 18岁以下 

o 18-25 

o 26-30 

o 31-40 

o 41-50 

o 51-60 

o 60岁以上 

38. 您是否有孩子？Do you have children? 

o 是 

o 否 

39. 您当前的平均月收入为（单位：元）？What is your current average monthly income? 

o 0-5000 

o 5001-10000 

o 10001-20000 

o 20001-30000 

o 30000以上 

40. 你的最高学历是？ What is your highest level of education?  

o 博士及以上 

o 硕士 

o 本科 
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o 大专 

o 高中 

o 中专、初中及以下 

 

11. Appendix 11: Demographics of Survey  

 
i. Nationality: 98% of respondents are Chinese and 2% are not Chinese. 

 
(Source: Qualtrics 2016) 

 

ii. Residence: 68% of respondents live in Tier-1 cities, 20% in Tier-2 cities, 10% in Tier 3 

and 4 cities and 0% in the countryside. 

 
(Source: Qualtrics 2016) 

 

iii. Gender: 63% of respondents are women 
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(Source: Qualtrics 2016) 

 

iv. Age: 54% of respondents are between 18 and 25. 

 
(Source: Qualtrics 2016) 

 

v. Children: 81% of respondents do not have children 

 
(Source: Qualtrics 2016) 

 

vi. Average monthly income: 57% of respondents earn on average between 0 and 5000 

RMB per month 
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(Source: Qualtrics 2016) 

 

vii. Highest level of education: Most of the respondents have a Master (28%) or a Bachelor 

degree (55%) 

 
(Source: Qualtrics 2016) 
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viii. Health: 59% of the respondents strongly disagree with the statement: Do you think you 

have many health issues?  

 
(Source: Qualtrics 2016) 


