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Annexes            

 

Tableau 1: Worlwide Shipments (in millions)  

 

 

 

 

 

 

 

 

 
         Source : CSS Insight, 2014 

 

Figure 3 : Top 15 Countries with the highest smartphone penetration in Q1 2013 

 

    Source : Statista, 2013 
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Figure 11 : Popular Monetization model 

 

 

 

 

 

 

 

 

 

       Source : Statista, 2014 

Figure 12 : Most popular global mobile messenger apps as of March 2015, based on 

number of monthly active users (in millions) 

 

 

 

 

 

 

 

        Source : Statista, 2015 
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Figure 13: Applications dominantes par pays  

 

 

 

 

 

 

 

 

               Source : IPG, 2014 

Tableau 14 : Building a large community create lots of different revenue generating 

opportunities  

 

      

 

 

 

 

 

 

 

     Source : Mark Watts, 2013 
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Figure 15 : Reasons for using MIM more frequently this year 

 

 

 

 

 

 

 

 

 

      Source : Deloitte, 2014 

 

	
  


